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ABSTRAK 
Ekuitas merek didefinisikan sebagai serangkaian aset dan kewajiban merek yang terkait dengan 
sebuah merek, nama dan simbolnya, yang menambah atau mengurangi nilai yang diberikan sebuah 
produk atau jasa kepada perusahaan atau pelanggan perusahaan tersebut. Berdasarkan data kunjungan 
pasien di instalasi rawat jalan Private Care Center, diketahui bahwa terdapat penurunan jumlah 
kunjungan pasien selama tahun 2013-2015. Penelitian bertujuan untuk mengetahui pengaruh ekuitas 
merek terhadap keputusan pemanfaatan pelayanan oleh pasien umum di instalasi rawat jalan Private 
Care Center  RSUP Dr. Wahidin Sudirohusodo. Jenis penelitian adalah kausal dengan rancangan cross 
sectional study. Total sampel sebanyak 108 responden dengan teknik accidential sampling. Analisis 
data yang digunakan adalah univariat dan bivariat dengan uji chi square dan uji phi. Hasil penelitian 
menunjukkan terdapat pengaruh kesadaran merek (p=0,000, φ=0,374), asosiasi merek (p=0,044, 
φ=0,214), persepsi kualitas (p=0,000, φ=401), dan loyalitas merek (p=0,000, φ=0,512) terhadap 
keputusan pemanfaatan pelayanan. Kesimpulan dari penelitian bahwa terdapat pengaruh antara ekuitas 
merek dilihat dari aspek kesadaran merek, asosiasi merek, persepsi kualitas, loyalitas merek terhadap 
keputusan pemanfaatan pelayanan oleh pasien umum di instalasi rawat jalan Private Care Center 
RSUP Dr. Wahidin Sudirohusodo. 
Kata kunci : Ekuitas merek, keputusan pemanfaatan pelayanan 
 
ABSTRACT 
Brand equity is defined as a set of assets and liabilities linked to a brand, its name and symbol 
that add value or subtract from the value provided by a product or service to a firm and/or to the 
firm’s customers. Based on data from patients who visited at outpatient installation Private Care 
Center, give information that  there is a decrease in the number of patient visits during the year 2013-
2015. To determine the influence of brand equity toward decision of service utilization by public 
patients at outpatient installation Private Care Center RSUP Dr. Wahidin Sudirohusodo. Type of 
study is an causal cross sectional study. Used accidental sampling with sample 108 of respondents. 
Data analysis are univariate and bivariate with chi square and phi test. The results shows that there 
were an influence between brand awareness (p=0,000,  =0,374), brand association (p=0,044, 
 =0,214), perceived quality (p=0,000,  =0,401), and brand loyalty (p=0,000,  =0,512) toward 
decision of service utilization. The conclusion shows that there were an influence between brand 
equity based on variable brand awareness, brand association, perceived quality, and brand loyalty 
toward decision of service utilization by public patients at outpatient installation Private Care Center 
(PCC) RSUP Dr. Wahidin Sudirohusodo. 
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